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INTRODUCTION
A successful workplace is designed to incorporate 
flexibility, wellbeing, and community to support a 
productive and engaged employee. 

COMMUNITY + WELL BEING + FLEXIBILITY 
= 

PRODUCTIVE AND ENGAGED WORKERS

WELL-BEING

2

COMMUNITY

The ability for the space to be easily modified to fit 
the users’ needs.

It gives workers a sense of empowerment, allows 
for a dynamic work space, and meets the demands 

of evolving industries.

The overall healthy mental and physical state.
Healthy workers are physically able to perform 
and have a sense of belonging and loyalty to the 
company.

A group of individuals that work towards similar 
goals and interests, sharing the companies attitude 

and identity.
It increases creativity, fosters engagement, and 

creates a sense of belonging.















At the age of 24, Hans Wilsdorf founded Rolex in London special-
izing in the distribution of timepieces. He created the concept of a 
watch worn on the wrist.

Rolex created the first waterproof and dustproof watch with the 
help of a hermetically sealed case, given the name “oyster”.

Rolex created the first self-winding mechanism for watches with a 
perpetual rotor, now found at the heart of every modern automatic 
watch.

Rolex developed watches that served for activities such as deep-
sea diving, aviation, mountain climbing, and scientific exploration. 
This made Rolex known as the watches of achievers.

Rolex’s steel watches came to life as “oystersteel”. With 904L steel 
that is comparable to precious metals known for their anti-corro-
sion properties, Rolex became the first brand to use this material.

National Geographic descended into the deepest place on earth, 
the Mariana Trench, with only one passenger on the voyage: a 
Rolex watch.
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“A CROWN FOR EVERY ACHIEVEMENT”

Objective is to manufacture and dis-
tribute high-quality luxury wrist 
watches, with the vision of continu-
ing the long tradition of excellence 
that the Rolex brand represents.
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SUNLIGHT

WINTER

most daylight

most daylight

least daylight

LIGHT PENETRATION +
SUN PATH 

LIGHT PENETRATION 

Natural light levels become scarce towards the 
center of the building, but are abundant at the 
edges where curtain walls and windows are 
located. 

This creates a healthy work environment where 
employees can either have a bright natural light 
workspace, or a more central and artificially 
illuminated space that still provides enough 
light for efficient task completion. 















DESIGN GOALS STATEMENT
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E To maintain the 
company’s tradition of 
luxury, elegance & 
dynamic versatility in 
a sophisticated 
workplace, while 
providing the tools for 
employee productivity
M

AIN GOALS

To promote innovation 
& technology in 

design, to promote 
worker well-being, 

and provide privacy 

CRUCIAL ASPECTSDOMINANT FEATURES

Exposition of Rolex’s 
history of watches through 
the public circulation areas

 
Versatility in the design, 

allowing for flexibility in the 
workplace and 

representing Rolex as a 
brand

Privacy when needed to 
ensure task completion

Acoustical qualities

Flexibility (variety)

User interction & 
collaboration

Use of natural light 
controlled by a shading 
system

Centrally-located staircase
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SPACIAL MODEL
The concept of time is represented by the horizontal wooden circle planes, which 
are engraved into the white vertical planes, and at the same time are holding them 
up/together. These planes symbolize humanity, and how time, although just a 
concept, is such an important part of our existence. 

The gold rim on the circular planes symbolize the value of time to humanity and 
how it’s something so precious, we display it as a sign of elegance, luxury, and s
ophistication through Rolex watches. 

The mirrored middle circular plane seems almost invisible, since it reflects the 
space around it. This represents how time isn’t tangible, but rather is a man-made 
concept created to organize our lives. 

The green and gold inside represents the intricacy of watches on the inside, which 
is not 
visible from the outside. 

The circular planes create the perception of a globe, however are only separate 
planes. This reinforces the idea of an intangible thing being of high importance in 
our real lives. The aesthetic of Rolex is represented through this model with its 
simple elegance, juxtaposition of angular and curvilinear elements, and 
materiality. 



MATERIALITY BOARD
1. LIGHT TAN LEATHER

2. YELLOW SPECKLED GRANITE
3. SMOOTH WHITE QUARTZ

4. GREY MARBLE
5. LIGHT TONE LAMINATE

6. MEDIUM TONE LAMINATE
7. POLYESTER UPHOLSTERY

8. GREEN LEATHER
9. GOLD VINYL UPHOLSTERY

10. BROWN SPECKLED GRANITE
11. WOVEN SHEER VINYL SEATING FABRIC
12. LACEWOOD POLYESTER UPHOLSTERY

13. BEIGE LEATHER
14. ROYAL BLUE CARPET

15. GOLD SATIN GLASS
16. WHITE SATIN GLASS

17. BLUE SATIN GLASS
18. WHITE ROUGH QUARTZ

19. BRUSHED STAINLESS STEEL
20. OPAQUE TAN ACRYLIC

21. GLASS



2ND FLOOR PLAN



2ND FLOOR RCP



PERSPECTIVE: 
LOBBY
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PERSPECTIVE: 
WORK AREA
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UPHOLSTERY

MARKETING & OPERATIONS

GREEN LEATHER



PERSPECTIVE: 
WORK AREA
PURCHASING & QUALITY ASSURANCEGREEN LEATHER
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PERSPECTIVE:
FOCUS ZONE

MARBLE LACEWOOD UPHOLSTERY TAN LEATHER



ELEVATIONS



ELEVATIONS



3RD FLOOR PLAN3RD FLOOR PLAN



3RD FLOOR RCP
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PERSPECTIVE: EXECUTIVE
SUITES RECEPTION

PURCHASING & QUALITY ASSURANCE
OPAQUE TAN ACRYLIC GREEN LEATHER



PERSPECTIVE: 
MEZZANINE / CAFE
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Level 3
32' - 0"

Level 2
16' - 0"

Level 3
32' - 0"

Roof
48' - 0"

Level 2
16' - 0"

TRANSVERSAL SECTION

LONGITUDINAL SECTION





THANK YOU!
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